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Have fun, make connections with Wendy’s and Patch Products!
Wendy’s and Patch Products team up to promote play and family togetherness with 

the 10th annual Million Minute Family Challenge.
BELOIT, Wis.—We’ve all been there; there’s always so much to do and such little time! In today’s world, families are busier than ever. It’s a constant struggle to find family time between school, dance lessons, baseball practice and working 40 hours a week.
With life’s busy schedules, parents may find it hard to spend valuable time with their children. According to Nielsen, children nowadays watch, on average, over a day of TV every week! Specifically, children ages 2–5 watch an average of over 32 hours, and children ages 6–11 watch an average of over 28 hours.

While it may be difficult to set aside time to just have fun together, it is essential in relationships. Experts say that a family that plays together stays together. Family fun can be a great way to build relationships, foster creativity, develop trust, strengthen family ties, and to simply relax and enjoy time with one another.
Rediscovering family fun and spending quality time together is why Patch Products and Wendy’s® have partnered together on the Million Minute Family Challenge. The Million Minute Family Challenge™, is a nationwide effort that encourages interaction and communication among family and friends by setting a national goal of playing games for a total of one million minutes from Sept. 1 through Dec. 31.

Are you up for the challenge? Join Patch and Wendy’s and start a new family tradition. Sit back, relax and enjoy dinner and family game nights with your loved ones and create new memories that will last a lifetime.
For more information on Patch Products, visit patchproducts.com, millionminute.com or call 800-524-4263. 
About Patch Products
Patch Products, headquartered in Beloit, Wis., is a leading manufacturer and marketer of family entertainment products. Games, puzzles, activity kits, collegiate-licensed foam sports toys and classroom teaching tools are the core product lines. Top-selling brands include Buzzword®, What’s Yours Like? ®, Toss Up!®, Swap!®, Smethport™, Lauri®, Tall-Stacker™ and Wooly Willy®. For more information, visit patchproducts.com.
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